

AVERAGE IS UNDERRATED

The purpose of this exercise is to demonstrate how society and social media influences what people consider to be an average lifestyle.
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The Social Media average is:

. FLUCTUATING
. UNACHIEVABLE
. UNREALISTIC
. COMMERCIALISED

What do we have to do in life to make our goals achievable?
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ACHIEVEMENTS

                                                                                                                                                                                                                   




Please draw a line from the middle circle and add a word to describe the actions you are going to take to make the things you want in life achievable i.e. hard work.
9. AVERAGE IS UNDERRATED

Average is subjective:

. Based on or influenced by personal feelings. tastes or opinions.

*The only person who can decide what your AVERAGE is:




AVERAGE IS UNDERRATED
NOTES


CIRCLES

Top circle – Above average
Middle circle – Average
Bottom circle – Below average
Left circle – Subject
Right circle – Average applied



1. Slide 8: 
a) Make the template using A3 paper (joined together if room allows).
b) This can be done either in a group or one to one basis.
c)  Once each person / group has spoken about their actions, a final version can be made using input from each individual / group and hung on a wall as a motivational tool.
2. Slide 3: 
a)  ENJOY LIFE – How do you ‘ENJOY LIFE’ with money? Is this having all your bills paid, having good clothes, never being hungry, going on holiday once / twice a year? 
b)  Discuss this subject. 
3. Slide 9: 
a)  After Discussion either in a group or one to one basis ask each individual to write under *  THEIR NAME
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